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A Finonc
[YI[#' W Financial Result (P/L)

- Strength in renovated condominium business contributed to best-ever profit.

Consolidated P/L (Summary) Gross Profit (Business Segment) "2 ( JPY million )

FY Nov 2020 FY Nov 2021

(JPY million) (JPY million)

Investment
Sales 39,568 36,897 -6.8% Ac\:ilvisory
Renovated condominium
bUSINESS 38,858 36,006 -7.3%
Investment business - 20 -
Renovated Condos (Sales)
Advisory business 709 871 +22.7%
YoY Change +27.6%
Fress I 5,971 7450 +24.8% Profit Margin  14.1%
Renovated condominium . . . .
business *1 5,568 6,868 +23.3% I;%)fg%argm (Adjusted) "3
Investment business - 19 -
Advisory business 403 562 +39.6%
SG&A 2,689 3,163 +17.6%
Renovated Condos (Rent)
Operating profit 3,281 4,286 +30.6% YoY Change -4.1%
Profit Margin 62.0%
S 2496 3,688 +47.7% rotit Margin °
Net income 1,729 2,402 +38.9%

FY2017 FY2018 FY2019 FY2020 FY2021

2 MTM loss in each business segment is not shown in this figure.
3 Profit margin excluding transaction cost from cost of sales.
Copyright © Starmica Holdings All Rights Reserved 3

1 Include MTM loss (FY2020 : 504 million, FY2021 : 80 million)




1. Executive Summary

¥ Financial Result (BS)

HOLDINGS

- Aggressive acquisitions led inventories to go up by 11.7% YoY.

Consolidated BS (Summary) Change in Inventories
FY Nov 2020 FY Nov 2021  YoY Acquisition Sale
(JPYmillion) (JPYmillion) Change +34.755 - 26,987 ( JPY million )
Current assets 75,342 79,280 +5.2%
1,100
Cash and deposits 7,405 3,112 -58.0% 1325 units
it
Inventories 66,541 74,308 +11.7% HIES
Fixed assets 1,414 1,559 +10.2%
Tangible fixed assets 43 38 -11.4%
30 Nov 30 Nov
Total assets 76,758 80,843 +5.3% 2020 2021
Short-term liabilities 10,107 10,590 +4.8% 66,541 74,308
L liabiliti 46,938 48,901 +4.4% [N JPY mil
ong-term liabilities , , +4.4% 3,328 3553
] units units
Shareholder's equity 19,637 21,201 +8.0%
Capital-to-asset ratio 25.6% 26.2%

1 Including increase in book value as a result of renovation.
Copyright © Starmica Holdings All Rights Reserved
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STAR Business Strategy
[YI[# ¥ Business Environment

- Long-Term Trend

2. Business Outline

- We anticipate demand for pre-owned condominiums to stay solid as supply of new

condominiums remains limited.

- Easy monetary policy is keeping mortgage rates low, supporting the housing market.

<The Number of condominium sales
(Tokyo Metro Area) >

m New Condominiums m Renovated Condomoniums

88,516
84,148 o
Renovated condominiums exceed new
condominiums in terms of number of
purchase/sale.
43,733 44,499 44,913
37,329
35,898 35,825
33,798
28,744 28,871
| | I 27i
2002 2005 2008 2011 2014 2017 2020

(Source) ZENTAKUREN real estate research industry, annual real estate business
statistics, Starmica

<Mortgage loan balance (JPY billion) >

206,255
Mortgage loan growth. 200,495
196,227
191,375
186,779
183,219
2015 2016 2017 2018 2019 2020

(Source) The Real Estate Transaction Promotion Center, real estate business statistics,
Starmica.

Copyright © Starmica Holdings All Rights Reserved
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STAR Business Strategy

[YI[## W Business Environment
sesndl - Recent Trend

- We have mixed views toward future purchase/sale price, that reached the highest level.
- Inventories are at lowest levels and bottoming out.

The unit price per square meter increased from 0.53 JPY
million to 0.61 JPY million. Inventory increased gradually from June to November.

Number of units (pre-owned condominium) sold ==l==Unit price per square meter

47,660
46,962 47,051
46,192
45,555
10,953
10,584
10,032
9,600
9307 993 4,59 9,316 41,137
8,879
38,173
6,963 0.61
’ 35,389
34,701 34,742 39216
2019 Jun-Aug 2019 Sep-Nov 2019 Dec- 2020 Mar-May 2020 Jun-Aug 2020 Sep-Nov 2020 Dec- 2021 Mar-May 2021 Jun-Aug 2021 Sep-Nov Jun. 2019 Sep. 2019 Dec. 2019 Mar. 2020 Jun. 2020 Sep. 2020 Dec. 2020 Mar. 2021 Jun. 2021 Sep. 2021 Oct. 2021 Nov. 2021

2020 Feb 2021 Feb

(Source) Monthly Market Watch from Real Estate Information Network System, Starmica _
Copyright © Starmica Holdings All Rights Reserved 7



APl Business Strategy
il Business Growth in Near Future

- We strive to become the industry leader, and have been making aggressive acquisitions in the

last 5 years.
-  For FY2022, we will focus on managing number of acquisitions to keep demand and supply well
balanced. Approx.
1,551 1.600
Approx
1,257 1,325 Raa
: 1,2
1,179 230
1,100
858 886
645
559
FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 c e

(Forecast)

-For FY2020, we focused to keep -For FY2022, we seek to achieve
our cash balance high, favored best-ever results in both

early exit (sale of condominiums). acquisition and sales.

-For FY2021, we turned to make -For FY2023, we will further
aggressive acquisitions. expand our franchise.

-Marketing efforts in major regional cities
contributed to inventory growth.

-Higher vacancies and acquisition of vacant
condominiums contributed to sales growth.

Copyright © Starmica Holdings All Rights Reserved 8



LU Business Strategy
doadl FY Nov 2022 @D

- For FY2022, we seek to achieve best-ever results in acquisition and sales while building a
strong financial base.

Acquisition and sales Financial base
- Establish the most outstanding - Secure access to investment capital
position in the industry for future expansion
- Acquisition: 1,600 units - Capital-to-asset ratio:
- Sales: 1,400 units improve from end of Nov 2021
(highest-ever # of units) (26.2%)
#1 Area strategy #1 Retained earnings
- Greater focus in Tokyo - Stable rent lease business / growth
metropolitan area in condominium sales

- Business development
in additional regional cities

#2 Subsidiary

- Planned opening of Starmica
Residence in Osaka
(brokerage business)

#2 Inventory turnover
- Acquisition of both owner-change and
vacant condominiums

Strategy

#3 Renovation #3 Finance
- Product offering to focus on - Enhanced stability from wider variety
comfort and modern design of bank relationships

Copyright © Starmica Holdings All Rights Reserved 9



LVl Business Strategy
gmadl FY Nov 2022 @

- We aim to exceed previous year's best-ever results.

FY2021 Result FY2022 Forecast

(JPY million) (JPY million)

Sales 36,897 46,274 +25.4%
nenovated condominium 36,006 45,551 +26.5%
Investment business 20 - -
Advisory business 871 723 -17.0%

Gross profit 7,450 8,579 +15.1%
nenovated condominium 6,868 8,077 +17.6%
Investment business 19 - -
Advisory business 562 501 -10.8%

SG&A 3,163 3,793 +19.9%

Operating income 4,286 4,786 +11.6%

Recurring profit 3,688 4,071 +10.4%

Net income 2,402 2,803 +16.7%

Copyright © Starmica Holdings All Rights Reserved
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STAR
[Y|[# 9 Corporate Slogan

HOLDINGS

3. Corporate Strategy

- Strive to be a creative business innovator, and become the industry leader.

Slogan e o

Mission ° °
Vision = .
Value -° °

Find the Value

Realize society from build to
utilize

Create business by thinking
outside of the box

STARMICA Way

Copyright © Starmica Holdings All Rights Reserved 1



STAR . .
[YI[#'W Business Domain

- In addition to core business, seek new opportunities in non-asset business.

@ STARMICA HOLDINGS

Find the Value

Strategic planning of Starmica
Group / General management

3. Corporate Strategy

STARMICA & STARMICA i STARMICA E STARMICA ZSTARMICA “Smai+
Residence Property Asset Partners Asset Management o
Purchase and Sale Intermediary of Propert Real estate Investment adviso Real estate
of Renovated renovated perty investment ry investment
L L management . Wealth management
condominium condominium consulting management

Core Business

Sales and marketing of condominiums to

real demand

Acquisition, hold and sales cycle

Balance sheet business

Non-asset Business

Residential real estate, condominiums to
HNW clients, investors

Fee business

Copyright © Starmica Holdings All Rights Reserved 13



hﬂﬁ.ﬁ (Overview)

378 Core Business ‘

- Our value proposition.

Acquisition/Entry Manage and Hold

® Acquire mainly family-type, owner-change ® We manage and hold the condominium
condominium. until tenant vacates.

® Owner-change condominiums have limited
market. ® We support tenants' lifestyle by our own

® We provide liquidity to this limited market. property management solutions.

® We bring to market high quality renovated ® We will renovate vintage property to high
condominiums in major cities. quality property in a short period of time.

® We respond to variety of consumers' needs in ® We preserve and utilize what can be
our product design. renovated, consider environmentally friendly

renovation.

Copyright © Starmica Holdings All Rights Reserved 1
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3.C8 Core Business

hf.lolﬁ.f: (Acquisition)

- Systematic operation to make solid and aggressive acquisitions.
< Operational flow (example) >

POINTQ® : Strong relationship with intermediaries. POINT® : Diversified acquisition channel.

Able to meet and discuss sale and lease back requests.
Able to proceed with purchase and sale from web-based inquires.

Access to Information

% of intermediary
ranches among larg
eal estate companies
that have business

with Star Mica !

80%

We have been successful in
building relationships as a
pioneer in the market for
over 20 years.

4,000units/month

Selection of

. We check property from actual consumers'
proPer_tl_e_S for POINT®) : Strict process for property acquisition. perspective anti-earthquake, supplemental
acquisition construction, exterior maintenance level etc.

Final CheCk for POINT® : Valuation of condominium from proprietary Total number of units purchased
acquisition database and extensive market experience. over 1 Z,OOOUl‘Iit

fﬁ’rﬁﬁ'e?'ﬂ?' 120units/ POINT® : We have sufficient capital to

_property month make multiple acquisitions with short notice.
information

Bank credit facilities

Over 20 biiiion yen

‘1 (Source) The Real Estate Transaction Promotion Center "Statistics of Real Estate Industry”
Copyright © Starmica Holdings All Rights Reserved
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3.C8 Core Business

'\:I(,'Lg,f: (Hold and Manage)
- We produce hybrid revenue of rent and sales, derived from #1 property holdings in Japan.

Number of properties

Profit to Sales Ratio (%)
3 500 units

m After tenant vacates,

For sale
/ renovate and sell.

Preparing for sale Profit from purchase

and sale

\ (flow revenue) Profit from
68% renovated
condominiums

6.8
Billion yen

On rent
m Receive rent during Profit from rent (FY Nov 2021)
tenancy, until tenant (stock revenue)
vacates. 329%

W Stable cash flow regardless
of market fluctuations.

Copyright © Starmica Holdings All Rights Reserved



YU Core Business
hf.lolﬁ.f: (Renovation®)

3. Corporate Strategy

- Manage cost and time for large volume of renovation while keeping up the quality.

Planning to achieve maximum comfort.

Strong network with contractors to optimize quality,
cost and time required for renovation.

B Design for working women, to offer comfort around the
bathroom, kitchen, and flow line.

We offer a wide range of renovation plans
to meet diverse lifestyles.

MODERN

B Partnership with wide variety of contractors in major
cities.

B Promote standardization to meet increasing humber of
renovation.

Manage quality

Achievement with
partner contractors.

Manage cost

Manage delivery

Copyright © Starmica Holdings All Rights Reserved



YU Core Business
hf.lolﬁ.f: (Renovation®@)

3. Corporate Strategy

- We are ready to meet diverse needs by customer-oriented renovation plan.
- We raised number of offerings to 50 units/year from favorable results.

DESIGN AND

AQUISITION » “5,"A NNING

Schemes

Acquisition of vacant
condominiums in
popular Southwest
Tokyo

Pre-packaged
renovation
for secondary buyers

New Concept
/ Targeting

Successful
merchandizing to fit
between standard
renovation and
full-order renovation

Initial FY goal will be
Achievements 3 units/month,
/ Future then

Developments to 5 units/months

PROMOTION = RENOVATION
/ SALES

”  /DELIVERY

B 12 : cowcamo

Renovation service
fee revenue

Establish customer
base from cowcamo

Great customer Improvement in

feedback operation,
Better inventory better quality,
turnover faster delivery

Copyright © Starmica Holdings All Rights Reserved 1



3.C8 Core Business
el (Sale/Exit)

- We offer renovated condominiums at reasonable price.

Residents will be able to live in a higher spec condominiums
designed for ownership, with same monthly cost of rent.

3. Corporate Strategy

We offer renovated condominiums in Tokyo
metropolitan area and in major regional cities.

Standard monthly rent’! Monthly mortgage repayment "2

thousand yen thousand yen

&
apae B
[T

I

‘I Based on our corporate results at FY Nov 2021, average sales price of approx 30.0million
yen, average space of 68.47 square meters.
2 Assumed mortgage loan of 30.0 million yen, at 1%, for 35 years.

<Range of sales price (JPY million) 3>

under 20.0 20.0 - 30.0 30.0 - 40.0 40.0 or over
22.3% 36.1% 25.3% 16.3%
C Y Y C Y
56 84 112
thousand yen thousand yen* thousand yen

3 Based on the sales price in FY Nov 2021 (proportion of units sold) .
4 Assumed mortgage loan of 20/30/40 million yen at 1%, for 35 years.

Regional
Cities
1 8.6%

<FY Nov 2021 condominiums for sale,
region breakdown >
- [ Sapporo
iti Sendai

[ Fukuoka

Copyright © Starmica Holdings All Rights Reserved

.8

Saitama ]

4
‘\ Tokyo ]
[ Osaka [ Yokohama ]
Western Tokyo Metro
Metro Area Area

18.5% 62.9%



STAR Non-asset Business

VI[¢#' W (Wealth management/Investor
sl services business)

- Service offering in wealth management/investor services business by 3 group companies.
- Aim to create unique value in the market with experienced professionals.

Investment advisory/ STARMICA ﬁe\éisstor;)é:tesnﬁce in financial and real estate Y.
Wealth management Asset Management . (High net worth individuals,

private companies)

Property management

. HE - Unique additional value through renovation

with elements of asset Smn + ) ’
N short-term leasing, budgetary control.

management solutions ne I S AR

Affluents
(Professionals, senior
businesspersons)

Real estate investment STARMICA Tle_lilo;'-rr_\ade ;eal etstatedinvestment to meet
. clients' investment needs.
consulting Asset Partners
. Mass investors
Sale§ gnd marketing of (Salaried employees)
original real estate N/A

investment products

Copyright © Starmica Holdings All Rights Reserved 20



STAR .
[Y][#.§ Business Development to Date®

3. Corporate Strategy

- Understand the current flow of the market, play a leadership role in the industry.

Launch investment Started

business, acquired

properties whole building”

projects.

HOLPINGS

‘Renovating the

Prepared to enter
Minpaku business
and Real Tech
solutions “Real
estate x Technology”.

Our footprints

2012 2013 2014 2015 2016 2017

Exit strategy for
properties acquired
by investment
business.

Secure cash,
improved capital-
asset ratio to
prepare for the
unexpected.

2018 2019 2020 2021

Footprints of real estate industry (Japan)

“Renova

\

ting the

Appreciation of price |l whole building” Launch of Minpaku

in real estate became
investment market. popular
industry.

1 Real estate information web site, Kenbiya, most recent quarterly property m
Copyright ©

-~ Dbusiness and Real
in the Tech solutions.

arket report for investments.
Starmica Holdings All Rights Reserved

\

Market price of
residential property
declines in Tokyo
metropolitan area*1.

Covid-19 pandemic

continues to affect

business sentiment.




3. Corporate Strategy

STAR .
[Y][#.§ Business Development to Date®@

- Strong business model that worked through the period of financial crisis.

i We were able to record profit after
 financial crisis in FY Nov2009,

' decline of gross margin was limited i 20 3(y 21 7%
19.0%  23%Yoy. : =270 — Gross profit (sale)
16.7%

mmm Gross profit (rent)

-8 (Gross profit to sales
ratio (%)

2008/11 2009/11 2010/11 2011/11

Copyright © Starmica Holdings All Rights Reserved



star [ _
[YIl#'W Business Achievement @)
HOLDINGS

-  We own more than 3,500 pre-owned condominiums, the largest owner in Japan.
- Unrealized gain in pre-owned condominiums are estimated to be over 20 billion yen.

Unrealized gain =
Estimated sales revenue - Book value

Comparison of - d do holdi
P pre-owed condo noldings - Estimated cost before sale

20.7pbn

11.56n
35.8bn
Company C
Company B
Book value (sum) of condos Book value of condos Estimated cost Estimated sales Estimated Sales value
by major competitors as of Nov 30. 2021 before sale revenue as of Nov 30. 2021

(

Source) Listed comparable companies, gross profit margin of consolidated financial results for the recent year.
Copyright © Starmica Holdings All Rights Reserved 23




STAR ) .
[YIl'W Business Achievement @

- A well diversified condominium portfolio.

Composition by region™

3. Corporate Strategy

Composition by year built?

Others 17.2%

Kansai Area (Osaka, Hyogo
etc) 20.4%

| Chiba?z26% |
Saitama 6.6%

Kanagawa 14.1%

Tokyo(ex-23 wards) 4.3% T

Tokyo
39.1%

Tokyo(23 wards ex-below)
27.3%

Tokyo(Central 5 wards) 7.5%
[ J

I Above figures are as of November 2021.

After 2008~
8.3%

(

before 1980

14.2%
1981-1988
21.6%
1989-1997
29.1%
Average size® 66.69 ni
Average age™ 30.3 year

20,168 kwpy)

Average acquisition®

"2 Average property figures are based on number of properties. (all unit based)
3 Regional and Age segregation are based on acquisition amount. (all unit based)

Copyright © Starmica Holdings All Rights Reserved 24




star [N j
[Y][##¥ Business Achievement @
- Our business is highly recognized socially.

. Social contribution
Business model valued globally For the next generation entrepreneurs

We were rewarded Porter Prize in 2011, for the business
model and social contribution, first from real estate
industry.

Contribution to Academia

- Held entrepreneur courses in Kyoto University,
Gakushuin University.

- Sent guest lecturer to MBA programs in both domestic
and international schools.

- Accept college student interns from both domestic
and international schools.

B Feedback of intelligence we gained
through our business

The Porter Prize was established to bestow recognition on
Japanese companies that have achieved and maintained ’
superior profitability in a particular industry by ;’gg%z
implementing unique strategies based on innovations in I
products, processes, and ways of managing.

The name of the award is derived from Professor Michael
E. Porter of Harvard University, a leading authority on
strategy with a longstanding interest in Japan.

e

(cited from the website
https://www.porterprize.org/english/about/index.html)

Copyright © Starmica Holdings All Rights Reserved 25



T Bucinecs Achi
[YIl¥¥ Business Achievement @
HOLDINGS

- Selected Tokyo Stock Exchange “Prime Market” as we meet all the listing criteria.

Listing Criteria for

the “Prime Market” Our Compliance Footsteps to the “Prime Market”
July 9, 2021
No. of Tradable At least Primary judgement regarding the
Shares 20,000 units \/ status of compliance with the
listing criteria

{

Tradable Share At least August 26, 2021
Market Cap JPY 10 bn \/ Board of Directors’ Meeting

{

September 1, 2021

Tradable Share At least Application
Ratio 35.0% \/ for selection of “Prime Market”

as a new market category

{

At least JPY avg. \/ April 4, 2022

Trading Value 20 million on To be listed
daily basis to the “Prime Market”

Copyright © Starmica Holdings All Rights Reserved



STAR
MICA

4. Environment, Society and Governance




STAR i
AR Basic

pwlll  Sustainability Policy

-  Our commitment to stakeholders

Starmica Group's corporate mission is to strive and realize a society from "build” to "utilize”.

4. Environment, Society
And Governance

We will pursue growth and prosperity, by operating our business fairly and faithfully,

and will challenge to create a business model contributing the public.

O O

(i

G

Consumers

As a professional, we will always
challenge ourselves to meet various
customer needs.

Business Partners

We will build fair and reliable
relationships with business partners.

Community

We will strive to provide solutions to
various challenges in the Japanese
community.

We hope to play an essential role in
Japan.

(@m)

D
il

Copyright © Starmica Holdings All Rights Reserved

Employees

We will realize a highly transparent
corporate governance platform.
We will provide a reasonable work
environment for all employees.

Eco-efficiency

By supplying renovated condominiums, we
will contribute in reducing CO2 emission
and preserving the environment.

Shareholders /
investors

We will make necessary disclosures
appropriately.

We are ready to make active
communication through IR.



ey  Commitment €©)
Realization of society from E :
dfei nvironment

"build" to "utilize"

Global environment

apanese existing home mark

Star Mica
Group

Corporate Realization of society
philosophy from build to utilize

Refrain from real estate

BUSineSS development
conce pt with large environmental
burden

4. Environment, Society
And Governance

Business model to reduce environmental burden, realize recycling society.

Contributing to existing home sales.
70-90% of home market in developed countries are used(pre-owned)

properties, whereas 10% in Japan.

0
81.0% 85.9%
69.8%
14.7%
us UK France Japan
(2018) (2018) (2018) (2018)

(Source) Ministry of Land, Infrastructure and Transport Housing Economics Report 2019
By promoting existing home sales, environmental burden

will decline.
CO2 emission of renovation is 3% of reconstruction

97%

Renovation work I299.4 kg RedUCtiOn

29

(Source) Renovation Council web site "What is renovation?"

Copyright © Starmica Holdings All Rights Reserved



ﬂéﬁ Commitment @
Better lifestyle with better price

HOLDINGS

s OC| ety 4. Environment, Society
And Governance

- Offer solutions to challenges of Japan, by promoting renovated condominiums in Tokyo
metropolitan area and major cities.
- Strive to become "Star Mica Group" that meets various needs.

Depopulation « Aging Stable overall income

B On the other hand, number of B Pricey newly built
households in still increasing. condominiums turns down
Demand for housing in cities Low economic demand of mainstream
remains strong. growth population wishing to buy

Change in them in cities.
demographics

Natural
disaster risk

Return from o ]
suburbs to Rising desire for safety

urban area and security after major

Change in composition of earthquake

households

B Renovated condominiums are
favored for its affordability and
convenience, however general
perception of uncertainty
against earthquake resistance
remains.

B Results in demand for houses close
to workplace. Compact city concept
would accelerate from the standpoint
of maintaining social infrastructure.

Star Mica Group offers safety, security and convenience at a reasonable price.

Copyright © Starmica Holdings All Rights Reserved 30



ey Commitment @
Change the culture of real G
MICA overnance

- 4. Environment, Society
il estate industry

- Transparency in governance, consideration of work environment will contribute to our offering

of high-quality properties.

Friendly work
environment for
women

Framework har rpor lture of High level complian .
amework to share Corporate culture o gh level compliance Smart-Work with IT
group values teamwork consciousness
Credo for all group members,
"STARMICA Way" 3 stages for all group members | x No individual goal ) Enhanced cloud system
Mobilization and remote work
)

Quarterly town hall meeting,  Variety of intra-divisional projects

share corporate strategy (% No over-incentivized compensation ) increased productivity per head

360° evaluation system ‘

Strong compliance operation
<Examples of STARMICA Way > ‘
Director

® Open and flat Outside directors Average overtime

communication Manage (at Star Mica Holdings): 75% 17.1h th
® Let's work smart anager .Thours/mon
® Surprise the others with

speed
® Stay cool

Nomination and Remuneration Committee
Staff governed by outside directors
etc....

Product development team
led by women

.

Lot /A
"Shiawase (Happy) Renovation"

Ratio of women
group members : 45%

Ratio of women
taking maternity leave,
childcare leave:100%

| |
'

aligd |

Copyright © Starmica Holdings All Rights Reserved
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5. Shareholder Returns




STAR .
VI[¢#'W Enhancing Shareholder Value
5. Shareholder Returns

HOLDINGS

- For FY2022, we will focus on profitability and asset efficiency.

FY Nov 2021 On-going strategy
11.8% Maintain and improve ROE
Ny et profit 6.5% Maintaining profit margin
margin .
Asset ..
Asset turnover O 46 Improving inventory turnover by
efficiency ratio’ . acquiring vacant condominiums
Financial Leverage™ 4 O Managing leverage to raise capital-
stability g .UX to-asset ratio.
1 Return on Equity (RO E) = Netincome / Average shareholder’s equity 8 Asset turnover ratio = Sales / Total assets
2 Net profit margin= Net income / Sales “ Leverage = Total assets / Average shareholder’s equity

Copyright © Starmica Holdings All Rights Reserved



ﬂéﬁ Shareholder Returns
HOLDINGS (DiVidendS) 5. Shareholder Returns

- For FY2022, total annual dividend per share is planned to be JPY34 (JPY1 higher than FY2021).
- We are also planning share buy-back to increase shareholder value.

< History of annual dividend per share (JPY) ">

320 320 320 330
29.0

23.0

14.5
9.0

2014/11 2015/11 2016/11 2017/11 2018/11 2019/11 2020/11 2021/11 2022/11

(forecast)

21.0% 23.5% 24.8% 25.4%  27.0% 28.8% 33.7% o5 4% 29 A%

History of consolidated dividend payout ratio “

1 Due to stock split of 1-2 in October 2017, past per share dividends are adjusted. _
Copyright © Starmica Holdings All Rights Reserved 34




STAR *1
P Shareholders

il (as of Nov 30, 2021)

- Over 5,000 individuals as loyal shareholders.
- 20% held by overseas investors, Star Mica business being recognized in global market.

Overseas - State Street Bank And Trust Company 505019« - + 2.3%
| t - JP Morgan Chase Bank 380646 ¢ * * 2.0%
nvestors - BBH/Sumitomo Mitsui Trust (UK) Limited (Japan Small Cap Fund) * - - 1.5%
21.3% - Banque Pictet and Cie SA + + + 1.5%
Individual
Number of
Investors - Number of individual investors : 5,259
stocks (Japan)
18,482,955 21.1%
(Except of
treasury stocks - .
. 574.304) Institutional _
’ - Custody Bank of Japan. (Account in trust) =+ - +10.3%
Investors - The Master Trust Bank of Japan, Ltd. (Account in trust) - + - 10.0%
Number of (Japan) - SMBC Nikko Securities Inc. * « * 1.8%
- - i o o o (o)
investors 27 4% Custody Bank of Japan. (Account in trust No. 9) 1.5%

5,428

CEO

Masashi Mizunaga *« * + 30.1%

30.1%

‘I Listed major shareholders of Star Mica Holdings Co., Ltd.

Copyright © Starmica Holdings All Rights Reserved
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HOLDINGS

6. Company Profile
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S ILUS Company Profile’
ol  (as of Nov 30. 2021)

Company name
Representative

Date of incorporation
Listing date

Listed market

Shareholders' equity

Main Bank

Auditor

Employees

Businesses

‘I Consolidated basis unless otherwise noted

6. Company Profile

Star Mica Holdings Co., Ltd.

Chairman and CEO Masashi Mizunaga

July 24, 1998

June 1, 2019

Tokyo Stock Exchange 1st Section (stock code: 2975)

21,207 million yen

Tokyo head office (Minato Ward), Sapporo branch (Sapparo City), Sendai branch (Sendai City), Saitama branch (Saitama City),
Yokohama branch (Yokohama City), Osaka branch (Osaka City), Fukuoka Branch (Fukuoka City) ,, Nagoya Office (Nagoya City)

MUFG Bank,Ltd, Sumitomo Mitsui Banking Corporation,
Aozora Bank, Mizuho bank, Ltd, Resona Bank, Ltd.

KPMG AZSA LLC

144

Renovated Condominium business, Investment business,
Advisory business
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Z STARMICA HOLDINGS

For further information please contact :
Department : Executive Office of the President
TEL +81 3 5776 2785

E-mail : ir.group@starmica.co.jp

URL - https://www.starmica-holdings.co.jp/

B This presentation contains forward-looking statements, including forecasts of business performance and operation plans and
targets. These statements are based on information available to the company’s management when this material was prepared
and on current assumptions for uncertain factors affecting future earnings. Actual results may differ from the information
presented in this report due to a host of factors that are unforeseeable and/or beyond the control of the company.

B The information in this presentation includes data believed by the company to be reliable and has been obtained from public
sources believed to be reliable. However, the company makes no representation as to the accuracy or completeness of such
information.

B This presentation is not to be construed as a solicitation to invest in the company. Investors must make their own investment
decisions.
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